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Recommendations and suggestions contained in the market analysis have been distilled into three
words or overarching themes for this plan: Attract, Maximize, and Maintain.

Attract: There is a need to attract new residents and businesses to the city; encourage existing
residents and businesses to remain by providing improvements to physical amenities (e.g. sidewalks
and new recreation facilities, and shopping/dining opportunities; and, also to be “attractive” to
visitors in visual aspects (e.g. beautification and identification).

Maximize: Ensure, as much as possible, that land uses on vacant or redeveloped land maximize
economic potential and long-term goals of this plan. Land uses permitted, encouraged, or required
are those that serve to meet the findings of this plan and are suitable within the areas of the city
where located. For example, land uses in the City Center District that encourage gathering or
cater to outdoor recreation would be a higher priority than uses such as offices, banks, auto supply/
repair, or gas station/convenience stores that currently exist and provide such service. Additional
desired uses could be those that cater to a walkable environment versus “auto centric” uses such
as those with drive-thru sales. Land uses within the Licking South District could include those
more “auto centric” land uses to capture clientele from the adjacent interstate highway.

Maintain: There is a need to create and manage systems to help ensure that existing and future
properties within the built environment maintain vitality. This is a key point from the market study.
While directly referring to multi-family structures, this theme should be extended to all land uses
and facilities, both public and private. In this sense, maintenance can be considered a component
of attraction as well-maintained properties will attract positive attention. Furthermore, maintenance
of the natural environment is important and is also connected to attraction.
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= The city is in the initial phase of creating a Tax Increment
./ Financing Program that will include this area.

An RFP is being prepared and will be available in January,
g 2020.

For more information please contact:

()

Terry Vance

City Administrator
City of Wilder

520 Licking Pike
Wilder, KY 41071

Phone: 859.581.8884

“  Email: tvance@wilderky.gov
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City Of Wilder, Kentucky Market Analysis
15 Minute Drive Time Access

WILDER CITY CENTER INCENTIVES

Page 17



